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Welcome to 

#BanksNeverAskThat and

Practice Safe Checks 

Launching October 1st
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American Bankers 
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Senior Director, Social 
Media
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Communications 
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American Bankers 
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UX UI Developer
American Bankers 
Association



Agenda

• Impact of Fraud

• #BanksNeverAskThat Campaign 

Overview & 2024 Updates

• New Check Fraud Campaign

• Examples & Best Practices  

• Registration & Toolkit

• Key Dates

• Q&A



The Impact of 

Phishing Scams 

and Check Fraud

Paul Benda

SVP, Operational Risk & 

Cybersecurity



FTC Data - Impostors Top Fraud

According to the FTC, in 2023:

• Impostor scams are the top fraud

• Impostor losses up 133% 

o $3,000 median loss in 2022

o $7,000 median loss in 2023

• 1 in 5 people lost money



New FBI data illustrates the impact of phishing

Phishing/spoofing 

remains the number 

one reported 

complaint to the FBI.
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Anti-phishing Campaign



Campaign Goals

• Build on the success of the past 

four years

• Introduce new resources and videos  

to help bank customers learn how 

to spot phishing scams

• Reach new audiences

• Ensure the public and policymakers 

know what banks are doing to 

protect consumers 



Results Since 2020 Launch

• 2,332 banks in all 50 states

• 21.2 million impressions on ABA paid/organic social posts and Google 

ads

• 4.5 million impressions from digital ads targeting consumers and 

lawmakers 

• 956,000 unique website visits

• 163,000 unique visits to Spanish language site

• 102,560 quiz completions

• 94,000 plays of Scam City video game  

• 2.6 million video views 



What’s in Store for 2024

Continue to engage 

consumers with new 

social posts, humorous 

new videos, and more 

to highlight questions 

banks would never 

ask their customers.



BanksNeverAskThat.com 



Light Refreshes to the Fan-favorite Quiz 

Visitors to BanksNeverAskThat.com can test their scam-spotting skills.  





New for 2024: Companion Check Fraud Campaign

The #PracticeSafeChecks 

campaign addresses the 

significant threat that check 

fraud and check washing 

scams have on banks of all 

sizes and their customers.

Key Message: If you can’t 

use your bank’s digital 

payment options and must 

write a check, here are tips to 

do it safely. 



#PracticeSafeChecks: New Website and Toolkit Assets

✓ Social posts

✓ Printables

✓ Digital ads

✓ Videos

✓ And more! 



PracticeSafeChecks.com Website

Ariele Martinez-Bugay

UX UI Developer



New Videos



Social Media Influencer Returns for 2024 Campaigns  



• Social Shares

• Digital Signage

• Practice Safe Checks Safety Tips PDF

• Videos, 30-second and 15-second versions

• Envelope Templates & Statement Inserts

• Posters

• And more! 

One Toolkit, Two Turn-key Campaigns

Materials for 
both 

campaigns will 
be available in 

English and 
Spanish  



#BanksNeverAskThat 

In Action



#BanksNeverAskThat On Social Media

Zions Bank First Bank TexasChoice Bank



Think Beyond Social Media

U.S. Bank Email

Greenfield Cooperative Bank Trustar Bank Webpage
Northwest Bank of 

Rockford’s Local TV Coverage

Chase Digital Signage



Campaign Buzz 



How to Participate
Caitlin Croswell

Senior Director, Social Media



Sign up for both campaigns at aba.com/BanksNeverAskThat



Use the Campaign Toolkit 



Key Dates 

• Now-thru Sept. 30: Register, download toolkit assets 

and prepare campaign 

• Oct. 1: Banks simultaneously launch their campaigns to 

coincide with National Cybersecurity Awareness Month

• Nov. 1- forward: Campaigns are evergreen and can run 

anytime—stay tuned for new holiday-themed content 
later in the year



Questions?
Email us at banksneveraskthat@aba.com



More ABA Resources for Banks

• Visit aba.com 

•  ABA Foundation (aba.com/Foundation) 

– Teach Children to Save

– Get Smart About Credit

– Lights, Camera, Save!

– Safe Banking for Seniors

– Unlocking Homeownership

• Consumer Protection Resources (aba.com/Consumers)
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